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Better Together: The Impact of Advertising on
Prosocial Behaviors

Prosocial behaviors are generally defined as voluntary actions taken to
assist or benefit other people or groups of individuals. These actions are
usually preceded by intentions, which can be generated by a variety of
prosocial messages communicated through advertising media and
technologies. Today, key societal issues such as charitable donation
promotion, wildlife conservation, climate change, and people's overall
well-being, have pushed prosocial messaging to the forefront. Many for-
profit and non-profit organizations are embracing prosocial causes and
missions, which are frequently highlighted prominently in their
advertising campaigns. In the midst of our societal challenges,
advertising must communicate messages that provide consumers with
information they can use to make smart decisions. I'll present a series of
experimental studies that look at the roles of specific messages, media
channels, and new technologies in developing effective advertising
strategies that engage consumers in a variety of prosocial behaviors.
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